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Hi! I’'m Auriane Bertil

'm a graphic designer specializing in
visual identity and marketing design.
| create engaging visuals across print
and digital from social media to
packaging and email campaigns.

Go to website



http://www.aurimetrik.com

Here are 5 projects
curated for you

NEO CULTURE FEST

Created a flexible visual identity
system for print and digital, built
around techno and brutalist
influences.

CITRICO

Created the brand identity and
packaging design for an organic
juice brand targeting young,
health-conscious consumers.

MAISON SESAME

Designed promotional content
and Instagram stories for a cafe
concept, blending brand tone with
effective calls to action.

BOCAR

Developed a visual campaign for
Afro RnB artist Bocar, including an
animated lyric visualizer, social
content, and an EPK for festival
promotion.

CAFE SOA

Built a serene, minimal identity
and packaging concept for @
Japandi café, focused on tactile
materials and calm aesthetics.

©



NEO CULTURE FEST

Industry: Event Production
Year: 2025

| created a visual identity system for a
fictional electronic music festival. Inspired
by brutalist and techno aesthetics, |
combined plastic textures, neon gradients,

and bold typography to evoke a futuristic,
high-energy vibe.

Deliverables include a poster, event passes,
and digital assets.
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Go to the case study



https://www.aurimetrik.com/neo-culture-fest-visual-identity
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CITRICO

Industry: Food & beverage
Year: 2025

| created the packaging and brand identity /7%&/2’2
for an organic cold-pressed juice brand, __ x4 ; ﬁ{;i_r
using citrus-inspired colors and retro A ARG

typography to evoke a fresh, playful vibe. " @2/

The visual system targets a young, health-
conscious audience with bold label designs
and vibrant shelf presence.

Go to the case study _



https://www.aurimetrik.com/citrico-visual-identity

Nutrition Facts|
Senving Suze 1 Bottle (450 mi) &‘
Servings Per Container 1 |
e R I
Amount Per Serving i
Calories 140
o Dally Valus®
Total Fat Og 08
Sodium 40mg 2%,
Total Carbohydrate 34  12% | B
Sugars 28g .
Added Sugars Og 0%
Proteln 1g
e e —
Vitamin AS0% + Vitamin G 705 L
Cakium 2%+ hion 4% o

MINTY
LIME

FRESH, ZESTY & GOOLING

INGREDIEMT : %M COLD-PRESSED
LIME JLNCE, FILTERED WATER. CLICLIM-
BER JUICE, MIMT EXTRACT, SPINACH

NCE, GINGER |UICE.
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CONTAINS: NO ADDED SUGAR. MO FRESERVATIVES, HO ARTIFICIAL FLAVORS

MEEP REFRIGERATED. SHAKE WELL BEFORE DRIMKING.
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MAISON SESAME

Industry: Food & beverage
Year: 2025

| designed a digital content kit for Maison
Sésame, a fictional café brand. The visuals | Y
translate a cozy, earthy brand identity into *:}; —_— c;;f::i ;ﬁ
engaging Instagram posts and stories, “ .
designed to promote seasonal drinks and in-
store offers.
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The goal was to combine warm aesthetics
with clear messaging and actionable CTAS
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HURRY IN !

We have
uergthing

you need

Go to the case study



https://www.aurimetrik.com/maison-sesame-digital-assets
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BOCAR

Industry: Music industry
Year: 2025

developed a full visual campaign for Afro o B

RELEASE DATE JUNE 4

RnB artist Bocar to support the release of
Nis single “TIME.”
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BOCAK

BOCAR, PARIS-BORMN SINGER-SONGWRITER
OF SEMEGALESE DESCENT, IS RESHAPING THE

Deliverables included a motion-based AFRO-REB LANDSCAPE WITH HIS EMOTIONALL

VISUALS, INSPIRED BY HIS AFRICAN HERITAGE,
BOCAR FUSES GEMRES, AFRO, HOUSE, AND REB,

- u = = = WA = Tl 4]
visualizer, a digital press kit, Instagram reels, w8 RSB e
WITH HIS SINGLE “"EMOUGH™ FROM HIS DEBLT

and branded materials like a business card (P “WAY OUT" VECEMNG FASE FROM The

VIBRANT PERFORMAMCE OF HIS RELEASE “FREE
AT MAD FESTIVAL BOCAR IS POISED TO MAKE

and email signature, all unified by a bold, mcsant i SRRl

MUSIC PRESS PHOTOS

futuristic art direction. e i
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ABOUT “TTME

“TIME" IS A SOUL-STIRRING EXPLORATION OF VULNERABILITY, TRUST, AND HEALING.
ROOTED IN AFRO-REBR WITH MINIMALIST, ETHEREAL PRODUCTION, THE TRACK
MEDITATES ON THE WEIGHT OF EMOTIONAL DOUBT AND THE QUIET STRENGTH
FOUND IN SURRENDER. BOCAR'S POETIC LYRICISM AND TENDER DELIVERY TURN
THE SONG INTO A PERSONAL MANTRA: "DONT FIGHT, THE FEELING I5 RIGHT"

Go to the case study

PRODILICED AS A CINEMATIC JOLUIRMEY, TIME IS PAIRED WITH A PERFORMANCE
DRIVEN VISUAL S5YMBOLIZING INTERMAL CONFLICT AND EMOTIONAL REBIRTH.
THROUGH UNDERWATER-LIKE AESTHETICS, RAW MOVEMENT, AND INTROSPECTIVE
STORYTELLING, BOCAR INVITES LISTEMERS TO FEEL THE TENSION BETWEEN FEAR
AMD FAITH, TIME AMD INTUITION.



https://www.aurimetrik.com/bocar-visual-campaign
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Visual Campaign Overview

To promote the release of “TIME,” | created two
teaser videos for Instagram Reels, each capturing o
distinct mood to spark curiosity, one introspective,
the other bold and more rythmic.
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Click to watch the full video


https://vimeo.com/manage/videos/1016270442/dd09396640
https://www.instagram.com/reel/C_YnajgRHpG/
http://https://www.instagram.com/reel/DKfCIZTt7uA/
https://www.instagram.com/reel/DKEerQ2NAeI/

CAFE SOA

Industry: Food & Beuverage
Year: 2025

| created the brand identity and packaging
concept for Café SOA, a fictional coffee
shop inspired by Japandi aesthetics and the
ritual of tea.

The design system features organic shapes,
muted tones, and minimal typographu,
applied across packaging, print materials,
and signage.

Go to the case study



http://www.linkedin.com/in/auriane-bertil/
https://www.aurimetrik.com/cafe-soa

\ Espresso
Blend

Organic
Black Tea

CAFE SOA




Thank you for Auriane Bertil
your time !

Graphic Designer

If you like what you see, feel free to
reach out, I'd love to hear from you.

Contact information

Phone : (+1) 438 558 8863
email : aurianebertil@gmail.com

www.aurimetrik.com
www.linkedin.com/in/auriane-bertil /



http://www.aurimetrik.com
mailto:aurianebertil%40gmail.com?subject=
https://www.linkedin.com/in/auriane-bertil/
https://vimeo.com/931123248/674ff8b995
https://www.artstation.com/aurimetrik

